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Purdue University in Indianapolis – Work Stream
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FY23 Basic Metrics
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Financial

▪ Operating surplus: 

▪ Purdue University West Lafayette: $145M (5.68% of operating budget)

▪ Purdue University Northwest: $6M

▪ Purdue University Fort Wayne: $3M
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Fundraising
Fundraising:

▪ $610M (+12.5% YoY)

▪ First time above $600M

Donor count: 

▪ 83,836 (+1.1% YoY)

Purdue Day of Giving: 

▪ $110M (+61.7% YoY)

▪ First time above $100M
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Research Awards and National Center Wins
▪ Awards: $613M (+9% YoY)

▪ First time above $600M

▪ Expended: $548M (+9.6% YoY) 

▪ First time above $500M

▪ F&A recovery: $106M (+11% YoY)

▪ First time above $100M 

▪ 11 industry master agreements 

▪ 10 national center wins or renewals with Purdue lead
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Patents and Startups

▪ IP Disclosures: 400 (+5.5% YoY) 

▪ Patent applications: 809 (+15.7% YoY)

▪ First time above 800 

▪ Issued patents: 262 (+9.6% YoY)

▪ Patent licensed: 150 (-4.4% YoY)

▪ Startups licensing Purdue patents: 14
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▪ 72,796 applicants (+6.6% YoY) 

▪ First time above 70,000

▪ 50% admission rate (4.6% more selective YoY)

▪ Most selective since common app

▪ Yield rate: 25-27% depending on summer melt

▪ SAT score: 1,322

▪ GPA: 3.74

Undergraduate Admissions 
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Retention and Graduation Rates, EDR

Retention:

▪ 1-year: 91% (-1% YoY)

▪ 2-year: 87% (-1% YoY)

▪ 3-year: 82% (-1% YoY)

Graduation:

▪ 4-year: 66% (+1% YoY)

▪ 6-year: 84% (+1% YoY)

▪ Earnings to Debt Ratio: 6.02
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PhD:

▪ 9,309 applicants

▪ 23.7% admission rate 

Graduate Student Admissions
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†

Masters†

Masters: 

▪ 12,230 applicants

▪ 30% admission rate



▪ Online Master’s: 4,275 (part of 50,344 enrollment size at West Lafayette)

▪ Online Certificates: 10,203

▪ Online Certificates of third-party content: 6,975

▪ West Lafayette residential students taking online courses: 11,374

Purdue University Online Enrollment
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▪ Major Awards: 67 prestigious awards by Academic Analytics 

▪ Young Investigator Awards: 24 

▪ Publication citations (3-year average): 500,626 (+3.3% YoY)

▪ Books: 61

Faculty Awards, Citations and Books
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▪ Top 10 U.S. public university (QS)

▪ Top 4 U.S. agriculture (QS), engineering (USNWR), patents (USPTO)

▪ #16 global innovative companies/nonprofits

▪ #10 Global University Visibility 

▪ Earned media: 88,700 (+62% YoY), 78.4B impressions (+62% YoY)

▪ YouTube: 55.3M views (+2,050% YoY)

▪ Podcast: 1.25M listens (+264% YoY) 

▪ #2 education chart 

Reputation, Marketing and Branding
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Thank You
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